How to attract and retain talents?
Universities and creative cities can do it only together
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“Environment” is more important than “abilities” for creativity and innovations

•

Children’s chances of becoming inventors vary sharply with
characteristics at birth, such as their race, gender, and parents’
socioeconomic class.

•

Children from high-income (top 1%) families are 10 times as likely to
become inventors as those from below median income families.

•

These gaps persist even among children with similar math test scores
in early childhood

•

Exposure to innovation during childhood has
significant causal effects on children’s propensities
to invent. Children whose families move to a
high-innovation area when they are young are
more likely to become inventors.

•

These exposure effects are technology class
specific. Children who grow up in a neighborhood
or family with a high innovation rate in a specific
technology class are more likely to patent in
exactly the same class

There are many “lost Einsteins”— individuals who would have had highly impactful inventions had they been exposed to innovation in childhood—
especially among women, minorities, and children from low-income families.
Source: Bell et.al. (2019) Who Becomes an Inventor in America? The Importance of Exposure to InnovaCon?

Which factors affect choice of the university?
Survey of prospective students, applying to HSE Saint Petersburg bachelor programs, 2019
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City linkage
Other factors

Growing talent attractiveness is strongly correlated with city’s attractiveness
Regions that attract talents in average have higher
quality of life than others

Average exam score

Score in life quality ranking

Students with higher exam scores are more likely to
relocate from home region after graduating from school

school-to-university migration rate
Note: Excluded regions are Leningrad region, Moscow, Moscow region, St. Petersburg

Source: Universities at crossroad: Higher Education in Russia (2019)

school-to-university migration rate, %

Creative (ambitious) cities attract talents
Average exam score of students that are admitted to state-funded places in 2018

List of creative cities,
Forbes ranking, 2019

Saint Petersburg

Yaroslavl
Kostroma

Yekaterinburg
Krasnoyarsk

N.Novgorod
Kazan
Tula

Irkutsk

Vladivostok

Source: Admission quality monitoring, 2017-2018; Forbes, 2019
In three regions (Nenets Autonomous Okrug, Yamalo-Nenets Autonomous Okrug, Chukotka Autonomous Okrug), there are no higher education institutions
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Talents relocate less from creative (ambitious) cities
Indicators of university graduates’ migration
Share of university graduates employed in another region within one year after graduation from the total number of
graduates employed in one year after graduation in 2016

List of creative cities,
Forbes ranking, 2019
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In three regions (Nenets Autonomous Okrug, Yamalo-Nenets Autonomous Okrug, Chukotka Autonomous Okrug), there are no higher education institutions
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Making Saint Petersburg the Creative City: HSE – Saint Petersburg’ role
Top 3

Top 10

in Economics, Management, History, Design, Asian and
African studies in annual monitoring of enrolment quality
in state-funded places in 2019

in annual monitoring of enrolment
quality in state-funded places since
2015

8

taught in English
programs

5

Double-Degree
programs

Interdisciplinary
programs

Sociology and Social Informatics
Information Systems and Human-Computer Interaction
Management and Analytics for Business

How HSE students are involved in city projects?
1. Internships in creative
companies:
• Hermitage, Russian museum,
Kunstkamera
• Central Bank, VTB Bank, Sberbak
• BIOCAD, Geropharm
• Baltica, Danone, Coca-Cola

2. Participation in innovative
ecosystem:
• internships in business incubators
of Saint Petersburg
• participation in innovation
promoting events

3. Ability to volunteer in key
events
• SPIEF, Annual Investment Forum

Making Saint Petersburg the Creative City: HSE – Saint Petersburg’ role

